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FOR IMMEDIATE RELEASE
OPEN MOBILE VIDEO COALITION EMPHASIZES STUDY ON CONSUMER INTEREST AND VALUE UPSIDE IN MOBILE DIGITAL BROADCAST TV TECHNOLOGY

Improved spectrum utilization, incremental revenue and asset values require near-term technology standardization and consumer launch

WASHINGTON, D.C., February 4, 2008 – The Open Mobile Video Coalition (OMVC), an alliance of over 800 U.S. commercial and public broadcasters committed to the development of mobile digital television, endorses the results of a study conducted by the National Association of Broadcasters (NAB) which identifies and quantifies substantial potential advertising revenues to be generated by mobile digital television services.  Additionally, OMVC notes that the study does not include the impact of additional revenue streams from subscription and VOD services.

The NAB study assumes in its base case that a single mobile digital television standard will emerge by February 2009, but also examines scenarios in which the standardization process is delayed beyond 2009, and in which a standards war among multiple proponents occurs.  In the base case, advertising on mobile DTV would generate $2 billion in revenues, of which $1.1 billion would be accrued by broadcasters, providing the industry with an estimated $9.1 billion in incremental market value.  But the study also concludes that each month of delay in determining a single standard would cost broadcasters approximately $50 million in revenues and over $200 million in valuation.  These figures include only cash flows from advertising-supported services and do not quantify the value of subscription based services.

Whether mobile television develops as an ad-supported business, a subscription business, or a combination of both, the OMVC agrees strongly with the main conclusions of the NAB study, regarding the tremendous potential value offered by mobile digital television, as well as the costs to the industry from a delay in establishing a standard.  Furthermore, the OMVC also believes a delay in the mobile digital television standardization process may harm the potential benefit to broadcasters by far more than the $200 million per month estimated by the NAB.

OMVC Chairman Brandon Burgess said, “The NAB study validates the belief among OMVC members that mobile digital television represents an enormous opportunity for broadcasters.  We believe that the $9.1 billion valuation of advertising-supported services represents only one component of the total potential, and we will work assiduously with other broadcasters, device makers, content companies, and service operators, to ensure the full potential of mobile digital television is fulfilled.  We also understand the costs of a delay in agreeing upon a standard, and believe that a delay beyond February 2009 in launching services can cause irreparable harm to the mobile broadcast business.”

The OMVC has committed to contribute its resources and those of its members to facilitate and accelerate the development of a mobile television standard, and the launch of mobile television services.  The OMVC will be conducting technical trials and consumer trials in 2008 to prepare for a launch of services in February 2009.
ABOUT THE OPEN MOBILE VIDEO COALITION
The Open Mobile Video Coalition is a voluntary association of television broadcasters whose mission is to accelerate the development of mobile digital video in the United States.  The OMVC is composed of twenty members that own and operate over 450 commercial television stations, as well as the Association of Public Television Stations, which represents an additional 360 public television stations.  Membership in the OMVC is open to all U.S.-based television broadcasters.  Members are committed to fostering open competition in the development of products and services related to television.  For more information, please visit http://www.openmobilevideo.com.
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Belo Corp. (NYSE:BLC)

FOX Television Stations (NYSE:NWS) 

Gannett Broadcasting (NYSE:GCI) 

Gray Television Inc. (NYSE:GTN)

ION Media Networks, Inc. (AMEX:ION) 

NBC Universal -- NBC Station Group and Telemundo -- (NYSE:GE) 

Sinclair Broadcast Group Inc. (Nasdaq: SBGI)

Tribune Co. (NYSE:TRB)

LIN TV Corp. (NYSE: TVL)

Meredith Corp. (NYSE:MDP)

Media General Inc. (NYSE:MEG)

Post-Newsweek Stations (NYSE: WPO)

Cox Television

Freedom Broadcasting, Inc.

The Dispatch Broadcast Group

Raycom Media

Schurz Communications, Inc.
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